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Motivation or the drive to attend events can be of “ generic” nature. Benefits

associated with it also plays a motivational role. Leisure and travel especially

having quality time with family and friends in addition to enjoy that sense of 

belonging give reason to attend events. Events pull people from all corners, 

socializing can be one of the many interest which drives oneself to attend 

events. The sole purpose of creating events by social and cultural group is 

socializing. Planned events definitely facilitate socializing, i. e. people coming

together and interacting. People attend events for generic personal benefits 

such as entertainment and simple diversion (we can call this escapism) and ‘

having fun’. ‘ Generic Experiences’ are those which can occur at any event. 

These experiences depend more on an individual’s state of mind and 

particular circumstances rather than with the event theme, programme or 

setting. There are some ambiguous and generic reasons to attend events 

like entertaining, a reaction to something or ones point of view. . The event 

might be solemn and sacred. Sports event can attract fun loving visitors. Any

enjoyable, stimulating or relaxing event draws people towards it. (Donald 

Getz, p. 182). 

There are some specific event experiences which are considered 

motivational. These events are planned events. People seeking knowledge, 

with a learning objective welcomes a cultural event. They are able to know 

something new and appreciable about the culture. Engage emotionally and “

cognitively” with places, people and their lifestyle, historical aspect, cultural 

performances, food and beverages, art and architecture of that place . 

Simply sightseeing, enjoying, entertaining or spectacle, does not constitute a

cultural experience. Belonging and sharing among a social group, community
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or nation are reflected in celebration. Values come to the forefront. In many 

cultural events community itself is the theme of celebration. Cultural events 

are concerned with genuineness in experiential terms. For a joyous 

experience being one of the motivational factor, festival and carnivals are 

attended by visitors. These festivals and carnivals depict a wide range of 

themes. These festivals can be sacred and religious. The carnivals associated

with wild and boisterous merry making. The festivals may embody rituals. 

These festivals and carnivals entertain the attendants, provide a party 

atmosphere, these seem to be the drive which attract the visitors. The entire

experience is dependent on the visitors involvement, their thinking, their 

approach (Donald Getz, p. 183). 

The developed souls are drawn towards spiritualism and religion. Any event 

associated with spiritualism and religion motivates them to attend. Events 

associated with transcend, to discover self, rapture, ecstasy, revelation with 

intense religious or spiritual experiences are more than enough to motivate 

these souls to attend the spiritual and religious events. There are significant 

differences between being religious and being spiritual. Spiritual refers to 

personal belief, a search for meaning in one’s life, and so any tourist could 

have a spiritual experience in a sacred place or alongside religious pilgrims. 

(Timothy and Olsen , 2006, p 271) 

There are possibilities for spiritual experiences being incorporated into, or 

modifying mans’ common forms of tourism, from nature tours to attending 

farm shows and harvest festivals, food and wine tastings to spa visits. While 

often associated with visits to sacred places, spiritual experiences are also 

realized through meditation, exploring and performing rituals. In this sense 
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the search for meaning in life can propel, almost invisibly, many leisure and 

travel activities or events. (Reisinger, 2006) 

A rite of passage and a transforming experience, the pilgrimage a special 

event in a person’s life. A quest, a journey and an experience of a sacred 

place acts as motivational factors for this type of event. A pilgrimage is 

conceptualized as a special event in a person’s life. There are well defined 

events for religious pilgrimage. The main motive of this event is to purify, 

repent, sacrifice and praise. In some cases it gains special status, making it a

transforming process, at least in symbolic terms for e. g. on completion of 

the Hajj, one becomes ‘ Hajji’. (Donald Getz, p. 184). 

Many tourism scholars now speak of secular pilgrimages or secular events , 

such as a golfer’s pilgrimage to St Andrews in Scotland (the generally 

recognized birthplace of the game) or a wine lover’s pilgrimage to the 

regions in which favourite wines are produced. Gammon (2004) wrote (p. 

40): pilgrimage’.., will include a journey of some kind to a place (or places) 

which holds personal and/or collective meaning to the “ pilgrim” The 

experience might provoke ‘ awe and wonderment’, whether at a sport shrine 

or a holy event. (Donald Getz, p. 185) 

Within special interest groups, or sub-cultures, certain events have prestige 

and become must-see, must-do ‘ icons’. For example, marathon runners 

strive to qualify for the Boston Marathon, making participation in that event 

almost like a pilgrimage. Does this apply to music concerts or other types of 

events? Could consumer researchers identify an ‘ evoked set’ of events that 
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people just have to attend because of their symbolic value? (Donald Getz, p. 

185) 

Many political and state events have a high degree of formality, pomp and 

ceremony attached to them. Terms like stately. regal or dignified might be 

used to describe the mood. Attendance to these events is to protest, 

participate or report on depending on what access the visitor have to the 

VIPs, and how they interact with security. For the politicians in attendance 

there should be dialogue, negotiation and public displays of diplomacy. 

(Donald Getz, p. 185) 

By labelling entertainment an ‘ industry’, society has created a social 

construct that depicts many forms of planned events (especially concerts, 

award shows and sports. but even festivals and art exhibitions) as 

entertainment. Events, for many, have become legitimate outlets for 

consumerism where time is spent and money oblivious to, or unwanting of, 

any deeper experience or meaning than short-lived amusement. This, of 

course, is a dangerous thing for anyone concerned about the arts, cultural 

authenticity or social values. (Donald Getz, p. 185) 

Aesthetic judgement concerns art but is value laden and relative. What one 

person finds attractive, another might describe as boring or disgusting. An 

aesthetic experience, however, is one in which we find something to be 

pleasing to us. It can be the aesthetic appreciation of paintings, food, fashion

or music. Designers take note: aesthetic experiences are valued, and they 

motivate a great deal of travel and consumption. (Donald Getz, p. 185) 
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Authenticity is widely considered by academic scholars to be a crucial factor 

in visitors’ motivation to attend any event. In the heritage event, arena 

authenticity is a widely used marketing tool. If an event is authentic, then 

the attendee gains both in self-fulfillment because it is perceived to be a 

more valuable experience but also because it provides greater status and 

prestige to them when discussing the visit with friends. However, it is 

important to remember that the degree of authenticity ascribed to the event 

is often different to different people. A visitor’s perception of authenticity 

depends. however, upon their own understanding of culture and appreciation

of art forms, such as dance or music, as well as their taste and educational 

level. It is also affected by external factors such as overcrowding, weather 

and traffic on the journey there. Similarly to motivation, each individual’s 

perception of authenticity will be different. Visitors accept, and even expect, 

a certain level of staging and inauthenticitv in events, which do not 

necessarily detract from the value of that experience, but are seen as 

intrinsic. Authenticity can be existential, in visitors’ minds rather than an 

actual reality. (Peter Robinson, Debra Wale, Geoff Dickson, 2010). 

In case of Food Events, Festivals, etc the main motivation at the enterprise 

level is to create relationships with customers and consumers. The 

opportunity for face-to-face contact can lead to positive relationships with 

consumers which may lead to both direct sales and indirect sales through 

positive ‘ word of mouth’; increasing margins through direct sales to 

consumer because of the absence of many distribution and intermediary 

costs; increasing consumer exposure to products and increasing 

opportunities to sample products rather than through normal retail outlets; 
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building brand and product awareness and loyalty through establishing links 

between producer and consumer; providing an additional sales outlet. For 

smaller producers who cannot guarantee volume or consistency of supply, 

direct sales via event is the only feasible sales outlet; providing marketing 

intelligence on products and customers. Producers can gain instant and 

valuable feedback on the consumer reaction to their existing products. and 

are able to trial new additions to their product range; and providing 

opportunities to educate customers. Visits to events can help create 

awareness and appreciation of specific types of foods and food as a whole, 

the knowledge and interest generated by this can be expected to result in 

increased consumption and purchase. (Telfer and Wall, 1996; Hall and 

Mitchell, 2001, 2008; Hall et al., 2003) 

Wine festival visitors are not alike in terms of their needs, wants, and 

personal characteristics. They should not be considered as being a 

homogenous group. It is important for festival organizers and wine marketers

to recognize these different groups in order to implement appropriate 

promotional strategies. (C. Michael Hall, Liz Sharples) 

The single event case study is dominant within empirical work. Li and Petrick

(2006) suggest that a majority of the studies pertaining to festival and event 

motivation have employed travel motivation frameworks which have been 

theoretically based on the escape-seeking dichotomy and push-pull model. 

Event attendance motives are multiple, and include cultural exploration, 

family togetherness, recovery of equilibrium, novelty. external group 

socialisation, known group socialisation, gregariousness and festival 

participation and learning.(Janet Cochrane, 2008, p. 236) 
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In addition to the above and taking into consideration the characteristics of 

the Ulaanhaatar Naadam as a key sporting event, the growing body of 

literature on motivation for attending sporting competitions should also be 

acknowledged. Kim and Chalip (2004). in particular. have cast some light on 

motivations associated with fan interest (identifying with specific 

competitors) and the aesthetic appreciation. .(Janet Cochrane, 2008, p. 236) 

Although the practice of marketing is often reduced to, or confused with 

advertising and sales, it is best described as the management of the 

interface or ‘ exchange relationships’ between an organization and its 

stakeholders, in pursuit of achieving the organization’s goals. 

Communications are a key element in this ongoing process. Marketing 

requires research to gain understanding of customer’s and other 

stakeholders’ needs, motives and choices, the effectiveness of 

communications, and the influences of price and supply. Its theoretical 

foundations lie mainly in psychology and economics. Customers are not the 

only group that requires relationship management – that task starts 

internally with staff and volunteers and extends externally through 

facilitators’ and ‘ regulators’. Events marketing is dependant on the visitors 

motives to attend the event. (Donald Getz, p. 278) 

Worldwide interest, increasing globalization, a growing television audience 

and exposure to the World Wide Web have led to increased interest in events

as a reflection of contemporary culture. In some extreme instances, sporting 

events can stop the nation arid the world. This is certainly the case with 

some athletic events in the Summer Olympics. Two billion viewers watched 

Pope John Paul II’s funeral. The execution of this event was doubtlessly 
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planned in infinite detail – an extraordinary ceremony attended by the 

world’s leaders and watched worldwide. (Merilynn Van Der Wagen, 2007, p. 

8) 

Competitive environment, countries and cities involved in bid processes 

demonstrate the competitive nature of event procurement. Many 

conferences and exhibitions attract thousands of visitors and their 

expenditure is generally much higher than the average international visitor, 

All over the world – in China, in particular – there are initiative5 to build 

bigger and better convention facilities in order to attract this lucrative 

segment. (Merilynn Van Der Wagen, 2007, p. 8) 

Economic and tourism impact, business, cultural and sporting events also 

contribute significantly to the economic and tourism impact on cities and 

even countries. Many cities and suburbs are branded by their hallmark 

events, including Edinburgh. Monaco, Rio, Calgary and Chelsea. Taken into 

account here is the direct expenditure of visitors and event organizers as 

well as the indirect (or flow on) economic effect on the wider community. 

(Merilynn Van Der Wagen, 2007, p. 8) 

Authentic or imaginative event products, consumers look for a point of 

difference and, in particular, authenticity when visiting an event as a tourist. 

Where leisure options are a dime a dozen, an event needs to provide the 

motivation to attend. In the case of annual events, the visitor needs a reason

to return. WOMAD is an example of a popular and enduring event, held in 

several cities. WOMAD stands for World of Music, Arts and Dance, expressing

the central aim of the WOMAD festival, which is to bring together and to 
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celebrate many forms of music, arts and dance drawn from countries and 

cultures all over the world. The organizers say they aim to excite, to inform, 

and to create awareness of the worth and potential of a multicultural society.

(Merilynn Van Der Wagen, 2007, p. 8) 

There is an old adage that “ Nothing happens until somebody sells 

something”-an observation offered by Red Motley, the original editor of 

Parade magazine, the Sunday supplement to the Washington Post. Nowhere 

is this truer than in the conference and event industry. The marketing 

process must begin at the outset of the planning process, during the setting 

of the goals and objectives of the event itself. Marketing must both reflect 

and drive those objectives. It must also integrate the objectives into one goal

and enlist people into action toward the fulfillment of that goal. (Leonard H. 

Hoyle, p xvii) 

For example. an educational conference essentially has one goal: to educate 

participants. The marketing approach should emphasize the unique 

educational programs that this event will offer the attendee. Many vague 

promotions begin with “ You Are Invited to Attend. . .” or something limpid 

such as “ Join Us for the 20th Annual Conference.” These are far less 

comuelling uitchcs than those that proclaim: “ Learn How to Increase Your 

Profits” or “ Ensure That Your Business Can Survive in the New Millennium.” 

(Leonard H. Hoyle, p xvii) 

A conference might be designed to focus on a number of objectives such as, 

for example, education, entertainment, and changing the future governance 

of the organization. If this is our hypothetical event, marketing should drive 
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all of those objectives. As an example. print promotion should proclaim that 

when you attend this event, you will learn “ Techniques for Success,” revel in

“ The Greatest Celebration of the Decade,” and discover how to “ Position 

Our Association to Succeed in the Now Millennium.” (Leonard H. Hoyle, p 

xvii) 

The essential point is that the marketing must begin when the planning 

process is launched. Only then can it serve as the greatest integral asset to 

drive attendance, profits. and repeat business at the next event. (Leonard H.

Hoyle, p xvii) 

Marketing should integrate all of the management decisions so that they 

focus on the goals and objectives of the event as well as those of the 

sponsoring organization itself. (Leonard H. Hoyle, p xvii) 

History is rich with examples of creative geniuses who have dreamed beyond

the borders of the conventional in order to develop awareness and increase 

sales for their events. they all shared a commonality of purpose. namely, the

three Es’ of Event Marketing: Entertainment, Excitement, Enterprise. 

(Leonard H. Hoyle, pp 1-2) 

Whether you are marketing a complete convention or a standalone awards 

banquet. all three of these elements are critical to the continuing success of 

any event. Entertainment, for example, is available everywhere in our 

society. Years ago, people had to make a special effort to leave their homes 

to attend the theater or a sporting event to enjoy entertainment. They are 

now saturated with convenient home entertainment options on television, 

CDs and DVDs, computers. and videos. Key to your marketing success is the 
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need to provide entertainment that will once again compel your audience to 

leave home to experience something they will not find there, because what 

you are offering is different, unique. and designed just for them. (Leonard H. 

Hoyle, p. 2) 

Excitement may seem intangible, but it is real. It is key to making an event 

memorable. Excitement may be generated by entertainment that “ blows the

doors off the place”: the great band, the dazzling magician, the fabulous 

party staged in the atrium lobby of a resort hotel. Bitt entertainment may 

have nothing to do with the excitement promised by an event marketer. 

Many marketers miss the opportunity to promise excitement in other critical 

features’ of their meeting and other events. (Leonard H. Hoyle, p. 2) 

Excitement can be part of a tribute to an industry leader, a new corporate 

logo introduced at a sales conference, or a celebration of an association’s 

anniversary. The point is that it should always be considered as part of an 

effective marketing plan. (Leonard H. Hoyle, p. 2) 

For example, the greatest excitement for an attendee may be the eye-

opening revelations of that special educational program that advances 

knowledge and career opportunities and changes lives forever. Or it may be 

the impact of that keynote speaker whose motivational message will become

a lasting asset, and cherished memory, for the listener. The lesson? In 

whatever you market. incorporate excitement as pad of the promise. And 

then make sure it is delivered. (Leonard H. Hoyle, p. 2) 

Enterprise is defined in Websters Unabridged Dictionary as, among other 

things. a “ readiness to take risks. (Leonard H. Hoyle, p. 2) 
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The natural inclination of people to experience something new, to be among 

the first to be able to describe those experiences to their friends, and to 

become part of the inner sanctum of the new enterprise. They wanted to “ 

blow the doors off the place” and dared to ask the impertinent questions. 

(Leonard H. Hoyle, p. 3) 
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