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Furthermore, it represents my own opinions and not necessarily those of the

University. Signed Date Abstract Purpose

between member??, ?? h?? red intere?? t?? ?? nd ex?? erien?? e?? ?? nd rel??

ti?? n?? hi???? with the br?? nd?? th?? t they di???? u????. The?? e rel?? ti??

1?77 72 n ex?? 1?7 r?? t?7 ry 77 tudy with 7?7 ?7?? m?? le limited t?? ?? ne ?? r??

du?? tty?? e 7?7 nd thu?? gener?? 1i???? ti?? n i?? diffi?? ult. Practical

It dem?? n?? tr?? te?? h?? w netn?? gr???? hy 77?7 n ?? r?? vide in?? ight??
int?? 7?7?77 n?? umer beh?? vi?? ur ?? nd rel?? ti?? n?? hi???? between ?7?? n??

umer?? ?? nd ?? r?? du?? t??. M?? rketer?? ?? h?? uld ???? n?? ider the ????
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ntent ?? £ di???? u????2i??2 n f?2?2 r??2 2?2?22 2?2 v?? lu?? ble re???? ur?? e f?? r le??

rning ?? b?? ut ???? ntem???? r?? ry ?7??? n?? umer ???? mmuni???? ti?? n ??

hi????. Table of Content Abstract4 CHAPTER 17 INTRODUCTION7 Aims And
Justification For The Research9 CHAPTER 1110 LITERATURE REVIEW10 The
Changing Media Environmentl2 Communities16 Relationship Building Via

Online Communities19 CHAPTER 11126 METHODOLOGY26 Research Method26

Selection Of Fora28 CHAPTER 1V31 ANALYSIS31 GENERALIZED RECIPROCITY
IN RELATIONSHIPS31 Social And Structural Bonding In Relationships32 Peer-
To-Peer Recommendations And Referrals As Relationship Development33
Brand Democratization And Development Of Relationships34 Discussion and
implications35 CHAPTER V38 CONCLUSIONS38 REFERENCES40 APPENDIX52
References52 Chapter | Introduction Whil?? t ?? till in it?? inf?? n?? y, the
termin?? [?? gy ?? urr?? unding ??7?? m?? uter-medi?? ted ???? mmuni????

ti?? n need?? ?? 1?7 rifi???? ti?? n, ?7 [th?? ugh 7?7?77 the u???? ge ev?? lve??

nge?? in u?? e. 77?2777 1?7 | netw?? rk” i?? the 1?? bel ?? tt???? hed t?? ?7?
ny 77?7 n?? umer-initi?? ted ???? mmuni???? ti?? n with ?? ther ?7??? n??

umer?? wh?? ?? h?? re ?? n intere?? t ?? nd u?? e the w?? rld wide

e??t?? n?? e ?? fte?? hn?? 17?7 gy 77 nd the gr?? wth in 77?7 nfiden?? e whi??

h 27?7 me?? with f?? mili?? rity ??2 fu?? e ?? f ?? nline 7?7 €?? r?? he?? 7?2 nd 7?

ti???? ted in their u?? e ?? f the internet (R?? wley, 2000). They m?? y n?? w
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R?? wley (2000) ?? nd h???? ?? in?? e be???? me ?7 f???? t gr?? wing re?? lity.

7?7 re?? ent e?? tim?? te 7?7 f the number ?? f UK bI?? gger??i?7?7 2. 1

e 77 d??y (Bedn???? h 7?7 nd Mi?? h?? elide??, 2007).

The?? e figure?? illu?? tr?? te n?? t ?? nly the ex?? 1???? i?? n in gr?? wth ??

1?7 gi???? lly ?7? entred inf?? rm?7? ti?? n, 7?7 u?? h 7?77 the level ?? f rel?? ti??
n?? hi???? 77 rmed between individu?? 1?? ?? nd gr?? u???? in the virtu?? |

w?? rld (dire?? t ?? nd indire?? t re?? e?? r?? h inf?? rm?? ti?? n; Thelw?? I

r?? 2?2?72 n?? entr?? te ?? n indire?? t re?? e?? r?? h inf?? rm?? ti?? n. Th?? t
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i?7?7, the 72?7 ntent 7?7 f di???? u???? i?? n?? r?? ther th?? n h?? w 77?7 rti??
i??7?7?7 nt?? u?? e the te?? hn?? 1?? gy ?? nd their level ?? f te?? hni???? | ex??
erti?? e. 7?27?7 e???? t?? the internet h???? gr?? wn ?? ub?? t?? nti?? lly ?? nd

the u???? ge 7?7 f the internet in the UK h???? in?? re???? ed by 17 ?? er ??

f 2?2272 mmuni???? ti?? n h???? ??2?? ntinued t?? f2? Il with new ???? mmuni????
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mmuni???? ting with ?? urrent ?? nd ?7?? tenti?? | 77 u?? t?? mer??.

Butiti?? ?? ?? h?? llenge f?2? r firm?? t?? ev?? lu?? te the effe?? tivene???? ?7?
fthi?? 72?7 r?7? lifer?? ti?? n ?? f new ?? h?? nnel??. ?? m?? re 7?7 ignifi???? nt 7?
h?? llenge i?? the 1?77?27 k ?? £ 22?22 ntr?? | 7?7 ver 72?7 mmuni???? ti?? n whi?? h
thi?? in?? re???? e 7?2 £ 2?7 h?? nnel?? im?7? lie??, 77?7 72?2?72 n?? umer?? ?? re
in?? re???? ingly 7?7 ble t?? ?7?? mmuni???? te ?? m?? ng them?? elve??, ?? nd

in thi?? high 1?77?77 d ???? mmuni???? ti?? n envir?? nment, the dire?? t m??

netw?? rk medi??.

While m?? ny in the m?? rketing ???? mmunity ?? re ???? r?? t?? hing their

he?? d?? w?? ndering h?? w the re?? ent gener?? ti?? n ?? f web-b??7?

tly 7?7 t the individu?? I.
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There i?? 7?7 dilemm?7? 2?77 ed by ??7?? m???? nie?? ?? 1?? nning t?? inter????

thr?? ugh ?? 1e?? rly. They m?? y ?? 1?2?77 be 7?7 ttr???? ted by the ?? v?7il??
bility ?? f dem?? gr???? hi?? ?? nd life?? tyle inf?? rm?? ti?? n ?? v?? il?? ble

t?? im?? r?? ve their t?? rgeting t?? individu?? | member?? ?? f the netw?? rk.

member?? feeling ?? ?? en?? e ?? f ?? wner?? hi?? ?? f the ???? mmunity, ??
nd there i?? eviden?? e th?? t individu?? I?? m?? y be re?? entful 7? f 7?77

r??2?2?2 r?? te intru?? i?? n int?? wh?? ti?? ?? er?? eived t?? be their ?? wn ????

7?7 y?? 1e?? 2?7 f gr?? wth, m?? turity ?? nd de?? line ???? ???? mmunitie?? ?7?

re fir?? t ?? een ???? vibr?? nt ?? nd ?? ttr???? tive, ?? nd then 1???? e

d?? min?? ted by ???? mmer?? i?? | intere?? t?? (B?? yd ?? nd Elli???7? n,

2007).

It h???7? been re???? rted th?? t m?? ny ?? n?? e widely u?? ed web 77?7 ite?? ??
u?? h ???? Friend?? ter ?? nd Friend?? Reunited h?? ve g?? ne int?? de?? line,
t?? be re?? 1?7?77 ed by newer ?? ite?? ??2 u?? h 7??? F???? eb???? k ?? nd

Twitter whi?? h were beginning their life ?? y?? le??. The Changing Media
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f?? rthi?? h???? been migr?? ti?? n ?7? £ ?? ignifi???? nt ?? m?? unt?? ?? £ 72

dverti?? ing budget?? t?? ?? nline ?? h?? nnel??.

Re?? e?? r?? h by F?? rre?? ter Jenning??(2007) h???? indi???? ted th?? t 7?7

52?77 er?? ent ?? f Eur???? e?? n?? ?? re requl?? rly ?? nline ?? t h?? me. 77

r??2und 36 ?? er ?? ent ?? f Eur???? e?? n internet u?? er?? w?? t?? h le????

re?? ding ?? nd 17 ?? er ?? ent h?? ve de?? re???? ed li?? tening t?? the r??
di?? 7?7 in?? e g?? ing ?? nline. Thi?? ?? hift ?? w?? y fr?? m 7??? nventi?? n?? |
medi?? h???? been further ex???? erb?? ted by the re?? e???? i?? n fr?? m

2008 whi?? h led m?? ny ?? dverti?? er?? t?? ?? ut their budget??, re?? ulting

n ?? f ?? dverti?? ing budget??, but thi?? gener?? | ?? hift hide?? ?? number ??

f different f?? rm?? t?? f?? r 2?27 mmuni???? ting with t?? rget ?? udien?? e??,

medi?? h???? tended t?? be u?? ed inter?? h?? nge?? bly with the term “ Web

2.“,7?27nd ?? ne 7?7 umm?? ry by ??7?? n?? t?? ntinide?? ?? nd F?? unt?? in
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ex?? h?? nge ?? f 7?2 er???? n?? | 77?7 ntent ?? nd ??7?? mmuni???? ti??
n. 77?7?77 ntent ?7??? mmunitie??. Web 7?7 ite?? ?? rg?? ni?? ing ?? nd ?? h??
ring 7?2?72 rti?? ul?? r ty?? e?? ?2? £ 77?7 ntent. ??? F?? rum??/bulletin b??7??

rd??. ?? ite?? f?? r ex?? h?? nging ide???? ?? nd inf?? rm?? ti?? n u?? u?? lly ??

the inter???? ti?? n between ???? n?? umer?? ?? nd the ???? mmunity, ?? nd

in the 227?22 ilit?? ti?? n 2?2 £ “??22? yn?? hr?? n?? u??, immedi?? te, inter????

306). 7?72?72 i?? | netw?? rk ?7 ite?? ?? 11?? w individu?? 1?7 t?? 7?2?77 n?? tru??

t 77 ?? ubli?? ?? r 7?7 emi-?? ubli?? ?? r?? file within ?? b?? unded ?? y?? tem;
2?2 2?2 rti?? ul?? te 2?7 1i7? £ 727 £ 77 ther u?? er?? with wh?? m they ?? h??

re ?? ?2??2? nne?? ti?? n, ?? nd t?? “ view ?? nd tr?? ver?? e their li?? t ?? £ 77?27

nne?? ti?? n?? ?? nd th???? e m?? de by ?? ther?? within the ?? y?? tem” (B??

individu?? 1?7? ?? re ty?? i???? lly n?? t 1???? king t?? meet new ?? e??7?? le
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but ?? re m?? re intere?? ted in m?? n?? ging rel?? ti?? n?? hi???? by m??

int?? ining 77?7 nt???? t?? with ?? Id friend?? wh?? ?? re ?? Ire?? dy ???? rt ?7 f

exi?? ting rel?? ti?? n?? hi???? ?? nd 7?77 tivitie?? in ?? fun ?? nd ??7?? 1?7 urful

w?? y th?? t 7?77 n enri?? h the u?? er??’ ex?? erien?? e?? (?7? f???? m, 2008).

with 7?7?77 e?? ifi?? ?? h?? red intere?? t?? (e. g. the “ D?? g?? ter” ?? nd “??77?

t?? ter” netw?? rk?? ?? re t?? rgeted ??7 t 7?7 et 7?7 wner??).
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minute?? (Niel?? en ???? m???? ny, 200977). ?? ver h?? If (54 ?? er ?? ent) ?? f

internet u?? er?? between 16 ?? nd 24 h?? ve ?? et u?? their ?? wn ?7?? ge ??

rking ?? ite?? e?? 1i???? ed e-m?? il in gl?? b?? | re???? h ?? t 68. 4 % v?? 64. 8

% in Febru?? ry 2009” (Niel?? en 77?7 m?7?? ny, 2009b, ??. 9). The t?? ke u??

n?? | medi??, ?? nd ?? ?? tudy by ?? £2222 m ?? f the medi?? h?? bit?? ?? f UK
15-24 ye?? r 27 [d?? 22 h?? w?? th?? t ?? in?? e u?? ing ?? u?? h medi?? 2?2 r

the fir?? t time, the ?? m?? unt 7?7 f time they 77?7 ent re?? ding n?? ti?? n?? |

F?? unt?? in, 2008). ?? number ?? f ?? tudie?? h?? ve ?? h?? wn, th?? t
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with ?? e???? le fr?? m their ?? ffline live??, ?? u?? h 7??7? friend?? ?? nd f??
mily (?? f?2??? m, 2008; ?? em?? ek?? et 7?2 1. 2009; ?? ubr?? hm?? ny?? m?? et
7?7 1.,2008). It h???? even been 7?7 t?7 ted, th?? t y?? ung 7?7 7?77 le live their
live?? ?? nline ?? nd in ?? ubli?? vi?? the?? e 7?7 ite?? (?? ubr?? hm?? ny?? m??
?? nd Greenfield, 2008). Communities ?? n ?? nline ???? mmunity ???? n ??
r?? vide ?? neutr?? |, f2? irly 1?? w ri?? k envir?? nment thr?? ugh whi?? h 77?7
me?? ne 7?7?27 n ex?? re???? ??7 n 77?7 ini?? n, 1e?? rn m?? re ?? nd devel??7??
rel?? ti?? n?? hi???? with ?? ther?? if they de?? ire. The ???? ntent ?? f wh?? t
with ?? ubli?? ly ?? v??il?? ble inf?? rm?? ti?? n (M?? rten?? en ?? nd W?? Iker,

2002).

In 7?7 dditi?? n ?? er???? n?? [ inf?? rm?7? ti?? n ?? b?? ut member??’ ?77? y??

in??7?? me, life?? tyle?? 7?7 nd view?? ?? nd belief?? ?? b?? ut w?? rld event??.

Thu??, ?? di?? emb?? died di???? u???? i?? n 2?2 11?7 w?? glim???? e?? 72?7 f

er?? e?? ti?? n?? ?? b?? ut ?? ther member?? (?? itt?? ?? nd F?? wler, 2005)

whi?? h 1e?? d t?? the f?2?7 rm?? ti?? n ?? £ 7?77 nne?? ti?? n?? ?7 nd b??

identity (Wellm?? n, 2005).

https://assignbuster.com/the-growing-use-of-social-media-assignment/



The growing use of social media assignme... - Paper Example Page 13

mmuni???? ti?? n get?? rid ?? f the ?? r?? blem?? ?? f ge?? gr???? hi?? b??

und?? rie?? (Dh?? 1?? ki?? ?? nd Zh?? ng, 2004) ?? nd time ???? n?? tr?? int??

by 7?2 rm?? tr?? ng ?? nd H?? gel (1996) int?? f?? ur different ty?? e??; 77?7

mmunitie?? ?? f intere?? t, ???? mmunitie?? ?? f rel?? ti?? n?? hi??, ????

(2005) wh?? were ?? f the view th?? t di???? u???? i?? nf?? r?? ???? n be b??
th ??2?? mmunitie?? ?? f ?2? r???? ti?? e ?? nd ???? mmunitie?? ?? f intere??
t. 7?7 77?7 mmunity ?? f intere?? t being ?? ?? h?? red intere?? t gr?? u??

linked t?? ?? 2?2 r?2? du?? t 2?2 r 2?7 r?? du?? t gr?? u??, f2? r ex?? m?? le, wine.

the?? e 7?7 e??7? le d?? t?? gether, f?? r ex?? m?? le giving wine buying ??

dvi?? e.

mutu?? | eng?? gement in ??77? tivitie?? ?? r?? und the ?? r???? ti?? e, 27 r

ex?? m?? le t?? im?? r?? ve their level 7?7 f kn?? wledge ?? b?? ut ?? viney??
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rd ?? r their under?? t?? nding ?? f vini?? ulture termin?? 1?? gy. R?? wley

ubje?? t ?? nd ?? uwer?? 1???? t ?? nd ?7? dekerken-???? hr?? der (2008) re??
ently ?? ugge?? ted th?? t ?? nline ???? mmunitie??, th?? ugh ?? t fir?? t ??
ight h?? m?? gen?? u??, were in f???? t m?? de u?? ?? f ?? e???? le with very
different m?? tiv?? ti?? n?? f?? r be???? ming ?7?? mmunity member??, th??
ugh wh?? t they h?? ve in ???? mm?? n i?? their wi?? h t?? ?? h?? re with ??

ther??.

Thi?? ?? h?? ring m?? y tr?? n???? end the ?? rigin?? | f2??7? u?? ?? f the 27 r??

rt 2?2 n ?? ther m?? tter?? ?? nd the f?? rm?? ti?? n ?? f ?? nline rel?? ti?? n??
hi???? between member?? (?? hu, 2009). Relationship Building Via Online
Communities The 7?7?77 qui?? iti?? n, retenti?? n ?? nd nurturing ?? f ?? u?? t??
mer rel?? ti?? n?? hi???? i?? fund?? ment?? | t?? ?? n ?? rg?? ni???? ti?? n
eng?? ging in m?? rketing in the twenty-fir?? t ?? entury. The enh?? n??

ing ?? nd building ?? f ?? rel?? ti?? n?? hi?? between ?? rg?? ni???7? ti?? n?? ?7?
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nd ?? u?? t?? mer?? t?? en???? ur?? ge 7?77 en?? e 17 f1?2?2 y?? Ity i?? ?? n e??

t?? bli?? hed bu?? ine???? g7?77 |.

with ?? ther??. Gr?? n?? vetter’'?? (1973) e?? rly w?? rk differenti?? ted

between we?? k tie?? ?? nd ?? tr?? ng tie?? in netw?? rk??. He ?? ugge?? ted

t?2?7in?? re???? e 7?2 tr?? ng tie?? (i. e. em?? ti?? n?? lly ?? 1?2777 e, 1?? ng-term,
2?2 U?? t??7 ined rel?? ti?? n?? hi???7), but th?? t netw?? rk?? m?? y well ?? [I??

w 7?7 e???? le t?? in?? re???? e we?? k tie?? (em?7? ti?? n?? lly di?? t?7 nt,

tended t?? inter???? t with ?? ther?? ?? imil?? r t?? them?? elve?? ?? nd
devel???? ed ?? tr?? nger tie?? with ?? u?? h ?? e???? le. The ?? dvent ??

nd ?? d???? ti?? n 7?7 fte?? hn?? 1?7 gy ?? nd in 7?2?27 rti?? ul?? rthe u?? e ?? f

lley ?? nd Tyn?? n (2000) re???? rt th?? t m?? rketer?? in ???? n?? umer ??
e?? t?? r?? 77 Im?7?? tign?? red rel?? ti?? n?? hi?? m?? rketing until the ??
dvent ?? f d?? t?? b???? e te?? hn?? I1?? gie?? whi?? h en?? bled dire?? t m??
rketing 7?7?77 tivitie??, ?? u?? t?? mer rel?? ti?? n?? hi?? m?? n?? gement (??

RM) ?? nd rel?? ti?? n?? hi?? m?? rketing t?? t?? ke ?? 1?7?77 e. 77 7?7 re?? ult,
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m?? lexity ?? f rel?? ti?? n?? hi?? ?? r?7?? e??7??7 €?? 77 nd th?? t the devel????

ment ?? f 2?2 RM h?? d t???? he?? vily f???? u???? ed ?? n m?? n?? ging rel??

ing rel?? ti?? n?? hi???? with 7?7 |l the intermedi?? rie?? ?? nd influen??

er??. 7? ne 7? f the key influen?? er?? in ?? rel?? ti?? n?? hi?? ???? uld be

rel?? ti?? n?? hi???? with ?? ther member?? ?? f the ???? me f?? rum. Muniz ??
nd ??'Guinn (2001) re???? rted th?? t ???? mmunitie?? 1???? k ?? ut f?? r ?? nd
hel?? ?? ther?? within ?? br?? nd ???? mmunity. Thi?? i?? reinf?? r?? ed by ??
itt?? ?? nd F?? wler (2005) wh?? illu?? tr?? te h?? w rel?? ti?? n?? hi???? ???? n
be built ?? ut?? ide the m?? in ???7? mmunity, thu?? ?? re?? ting ?? mini-

netw?? rk ?? f ?2??? n?? umer?? with ???? e?? ifi?? intere?? t?7.

The?? e r??7? idly devel???? ing f?? r?? ?? re?? te virtu?? | ?2??? mmunitie?? ?7?

W 7?27 n?? umer?? t?7 27 rm ?? tr?? ng rel?? ti?? n?? hi???? th?? t 7?7? n

influen?? e 77?7 n?? umer beh?? vi?? ur. Be???? u?? e they ?? re driven by

their member?? (7?7 tr?? ud, 2008) it f?7 11?7? w?? th?? t rel?? ti?? n?? hi????

within ?? f2? rum. Rel?? ti?? n?? hi?? m?? rketing i?? under?? inned thr??

ugh ?? h?? red ?7?? mmuni???? ti?? n. The devel???? ment ?? f rel?? ti?? n??
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b?? nding ???? n ?7? re?? te ?7? 7?7 en?? e 7?7 £ 1?? y?7? Ity where there m?? y be

multi?? le ?? ther ???2? ur?? e?? 2?2 £ 22 u???? ly ?? finf?? rm?? ti?? n, i. e. the

nd the 1?7?77 likely y?? u ?? re t?? 1???? k el?? ewhere. M?? rg?? n ?7? ited

in ?? heth ?? nd ?77? rv?? tiy?? r (2002) ?? ugge?? t?? th?? t be???? u?? e

hi???2? 22?7 n 7?7 re?? te 77 b?7? rrier t?? entry t?? ?? ther 7?7?72 n?? umer?? 72?7 r
even 7?7 rg?? ni???? ti?? n?? ?? nd 7?7?77 tenti?? lly le?? d t?? ?? u?? t?? in??
ble ???7? m?? etitive ?? dv?? nt?? ge. 77?7 i?? | netw?? rk?? ???? n be 7?77?
werful (Fergu???? n ?? nd HI?? vink??, 2006) ?? nd exert lever?? ge b?? th
intern?? lly (in giving dire?? ti?? n?? | br?? nd ?? dvi?? e) ?? nd extern?? lly
(by ?? re?? ting b?? rrier??). The devel???? ment ?? ver time ?? nd 7?77 rti??

i?7?7? ti?? nreinf?? r?7? e?? 77 2?7 en?? e 77 £ 7777 mmunity 77?7 7?77 ntribut??

eff?? rt?? by re?? eiving 77?7 mment?? b???? k fr?? m ?? ther ???? mmunity
member??, thu?? building ???? kn?? wledgment ?? nd re???? gniti?? n ?? nd
theref?? re the ?7?? mmunity ?? nd the rel?? ti?? n?? hi???? be???? me?? ??

trengthened. ?? zmigin et ?? |. 2005) ?? ugge?? t th?? t the m?? dern netw??

n with the relev?? nt gr?? u?? ?? nd ?? e???? nd, by under?? t?? nding the n??
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ubje?? t ?? nd ?? 1?7?77 1e?? rn 7?7 b?? ut €???? h ?? ther, the level ?? f ?7?

er???? n?? lrel?? ti?? n?? hi?? dee?? en??.

t?? 27?7 n?? umer m?? rketing rel?? ti?? n?? hi???7.

Thu??, rel?? ti?? n?? hi???7? in the virtu?? | w?? rld ?? re m?? der?? ted by

the ??27?7 rti?? i???2? nt??’ 77 bility t?? tru?? t in e???? h ?? ther. In ?? rder t??
build 1?? y?7? Ity in the ?? nline envir?? nment tru?? t mu?? t be e?? t?? bli??
hed fir?? t ?? nd ?? ub?? equently reinf?? r?? ed in?? rement?? Illy (H?? rridge-
M?? r?? h 7?7 nd Quint?? n, 2005) in ?? rder t?? ?? ver???? me ?? ny relu?? t??

n?? e ?? nthe ?2??? rt ?? f the w?? uld be ???? n?? umer. Ndubi?? i (2007) ??

the mutu?? | fulfilment ?? f 2?7 r?? mi?? e??. The level ?? f 72?7 mmitment i??
im???? rt?? nt in etermining rel?? ti?? n?? hi???? ?? nd ???? mmitment i??
higher ?? m?? ng?? t ???? n?? umer?? wh?? believe they re?? eive v?? lue fr??
m th?? t ??2?7 rti?? ul?? rrel?? ti?? n?? hi??. The level 7?7 f eng?? gement
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e?? r?? her??. The term “ lurker??” w???? fir?? t ???? ined by N?? nne?? ke ?7?

nd ?? ree?? e (2001). Intere?? ted ???? n?? umer?? m?? y “ lurk” ??

er?? ting 7?7 ulture ?? f th?? t netw?? rk bef?? re 77?7 tively ?7??? ntributing.
H?? ving the ?7?7? tenti?? | t?? ?? b?? erve (lurk) ?? ri?? r t?? ???7 ntributing ??
r???2? 7?7 n 7?7 ltern?? tive t?? 7?7? ntributing m?? y 1?? wer the ?? er?? eived

ri?? k 7?7 f be???? ming ?? reqi?? tered member.

G?7? Ider (2003) ?? nd K?? zinet?? (1998) u?? ed the term?? “ newby??” ?? nd

dem?? n?? tr?? ted ?? ny ??7.ign?? ?? £ 722?77 mmitment ?? r ?? ignifi???? nt
eng?? gement with ?? netw?? rk. G?? Ider (2003) ?? 1???? identified “?7?

elebritie??” wh?? he ?? h?? r???? teri?? ed 7??? h?? ving high ???? m?? eten??

F?? wler (2005) ?? ugge?? ted ?? further level, th?? t ?? f “ [e?? d member”
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f?? r the netw?? rk member wh?? w???? ?? ne ?? f the m???? t numer??

inv?? lved in the netw?? rk ?? £t ?? |l level??. Lee et ?? I. (2006) n?? med

thi?? 2?2 m?? Il gr?? u?? ?? f le?? d member?? the “ ev?? ngeli?? t??".

i?? | netw?? rk??.

E??7?7? n?? mi?? b?? nd?? in?? lude the ?? m?? unt ?? f m?? ney ?? nd

lude the virtu?? | inter???? ti?? n between member?? th?? t f???? ter ?? rel??
ti?? n?? hi??. ?2? tru?? tur?? | b?? nd?? ?? re the ???? mmitment?? t?? ??
netw?? rk th?? t m?? ke it diffi?? ult t?? exit th?? t rel?? ti?? n?? hi??. F?? r

ex?? m?? le, be???? ming ?? m?? der?? t?? r ?? r ?? rg?? ni?? ing ?? ff line

27?77 e t7? 17777 e event??. Chapter Ill Methodology Research Method ?? wing

ex?? 1?? r?? t?? ry re?? e?? r?? h, ?? det?? iled ?? utline ?? f the meth?? d f??
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1?7 w?? t?7 7?7 id under?? t?? nding ?? nd under?? in the r?? ti?? n?? le ?? f 77

Netn?? gr???? hy i?? ?? n e?? t?? bli?? hed t???? | f?2? r ???? n?? umer ?? nd
m?? rketing re?? e?? r?? h d?? ting fr?? m the mid-1990?? b???? ed ?? n ??

tudying internet b???? ed ?? r ?? nline ???? mmunitie??. It w???? derived fr??

hy” ?? t?? te?? th?? titi?? “?? qu?? lit?? tive, inter?? retive re?? e?? r?? h

meth?? d?? 1?7 gy ?? nd 7?7 d???? t?? the tr?? diti?? n?? | re?? e?? r?? h te??

diffi?? ult (Be?? km?? nn ?? nd L?? nger, 2005). ?? ne ?? dv?? nt?? ge ?? f u??
ing netn?? gr???? hy i?? th?? t the d?? t?? rem?? in ?? v?? il?? ble f?? r inve??
tig?? ti?? n 7?2 nd ?? n?? ly?? i?? thr?? ugh?? ut the entire ?? eri?? d ?? f re??

e?? r?? h ?? nd ?7??? n be revi?? ited f?? r further ?? n?? ly?? i?? (??'Reilly et ??

lle?? ti?? n t??727 | h???? been 7?7 utlined by G?? rt?? n et 7?7 1. (1999), Ev?? n??
et 77 1. (2001) ?? nd N?? n???? rr?? w et 77 1. (2001). The ?? rin?? i?? le?? 7?7 f
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netn?? gr???? hi?? re?? e?? r?? h (K?? zinet??, 2006) e?? h?? th????7 e ?? f
ethn?? gr???? hy ?? nd th???? e guideline?? were em?? 1?? yed f?? r the re??

e?? r?? h undert?? ken (?? 1?? rity ?? f re?? e?? r?? h que?? ti?? n??, dire??

h m?? y be qu?? ted).

It w???? de?? ided t?? “ lurk” within the di???? u???? i?? n 2?2 r?? 77 nd 7?77

her th?? niti?? t?? rem?? in “ invi?? ible”. ?? vi?? ible re?? e?? r?? her w??
uld h?? ve ?? h?? nged the dyn?? mi???? ?? f the rel?? ti?? n?? hi???? within

the netw?? rk.

The netw?? rk 77?7 uld be 7??? m?? r?? mi?? ed ?? nd the tru?? t exhibited ??
nline d?? m?? ged. Thu??, the de?? i?? i?? n w???? m?? de t?? rem?? in
hidden. Indeed, L?? nger ?? nd BI???? km?? n (2005) ?? ugge?? ted th??

t 7?77 vert 7?7 tudie?? ?? f ?? nline ???7? mmunitie?? ?? re ?? refer?? ble ?? nd
give ?? truer ?? i?? ture ?? f the ???? mmunity. The ?? ng?? ing ethi???7? |
deb?? te ?? f rem?? ining invi?? ible t?? the unwitting ??7?? rti?? i???2? nt?? 72?2 f
thi?? ex?? 17?7 r?2? 1?72 ry re?? e?? r?? h i?? re???? gni?? ed (K?? zinet??, 1998,
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2006). Selection Of Fora The intern?? ti?? n?? | wine m?? rket h???? been
ex?? erien??ing r???? id ?? nd ?? ub?? t?? nti?? | ?? h?? nge in ?? u?? t?? mer

dem?? nd.

The UK wine 7?7 e?? t?7 r h??77? been gr?? wing ?? te?? dily ?? ver the 1?7?77 t

ugh ?? wide v?? riety ?? f 7?7 h?? nnel??. The?? e three n?? ti?? n?? ?? re the
m???? t frequent 7??7? n?? umer?? ?? f wine when ???? m???? red t?? ?? 1l 77
ther m?? j?7 r wine ex??7?7? rting m?? rket?? (Vinitr???? k, 2007). ?? ix wine
di???? u????i?? n f2? r?? were ?? ele?? ted 7?7? the 7?2?77 m?? le f?? r the ex??

1?7 r??2 t?2? ry re?? e?? r?? h.

The ?7? riteri?? u?? ed f?? r the 7? ele?? ti?? n ?? f the f?? r?? were: 77?727 11 77
ite?? were live ?? nd w?? rking during the ?? eri?? d ?? f re?? e?? r?? h (June
2007-J?? nu?? ry 2008). 7?7?77 Il the 7?7 ite?? were inde?? endently re????
mmended by ?? minimum ?? f tw?? ?? e???? r?? te 7?7?22 ur?? e??, 7211 727 f
whi?? h were then ?? he?? ked. ?7??? Il the ?? ite?? were inde?? endent ??
22?72 u?? ed ?? nthe t??77 1?7 72?7 f wine ?? nd it?? ?7?? n?? um?? ti?? n, n?? t
it?? 2?2 r??2 du?? ti?? n. 727?27 Il the ?? ite?? h?? d ?? reqgi?? tered member??

hi?? 2?2 f1, 000 member?? 22 rm?? re. 22?2?22 11 ?? ite?? h?? d ?? m?? der?? t??

m 7?77 ur?? e?? 2?2 u?? h 7777, but n?? t limited t?7?, 7?7 r?? fe???? 17?7 n?? |
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wine j??7 urn?? li?? t??’ 7?7 ite??, wine 7?7 dvi???? ry 7?7 ite??, ?? nline tr?? de 77
ubli???? ti?? n?? 2?2 nd ?? e?? r?? h engine gr?? u???? ??2 u?? h ???? M?? N gr??

u???? 1i7? t27. E??7? h new thre?? d ???? n??i?? ting ?? f five ?? r m??

were viewed ?? nd n?? te?? t?? ken. T?? ?? trengthen the reli?? bility ?? f the

finding?? the tw?? re?? e?? r?? her?? viewed ?? nd ?? n?? ly?? ed three ??

hin ?? niter?? tive 7? r???7? 7?77, theme?? were n?? t de?? ided in ?? dv??
n?? e but emerged fr?? m the d?? t?? ?? nd then gr?? u?? ed int?? ??7? teg??

rie??.

The 7?7? teg?? rie?? th?? t emerged f???? u?? ed ?? n f?2? ur di?? tin?? t

theme?? within rel?? ti?? n?? hi????; gener?? li?? ed re?? i?? r???? ity in rel??

rel?? ti?? n?? hi?? devel???? ment thr?? ugh re???? mmend?? ti?? n, ?? nd
br?? nd dem???? r?? ti???? ti?? n ?? nd rel?? ti?? n?? hi?? devel???? ment.
The?? e f?7 ur key theme?? ?? re di???? u???? ed bel?? w ???? finding??.
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Chapter IV Analysis Generalized Reciprocity In Relationships ?? kind 7?77 ul
w?? nt?? t?? buy me ?? wine b???? k. Wh?? t ?? re y?? ur t???? re????
mmend?? ti?? n?? (f?? r 2?2?? me?? ne wh?? f???? u?? e?? ?? n Eur???? e?? n
viney?? rd??, 77?7 rti?? ul?? rly Burgundy ?? nd Germ?? ny)? 1???? h?? w u??

eful i?7? 2?2 rt ?? nd 77?7 ien?? e 7?7 f Wine ??? The ?? ubtle ?? rti?? try ?7?

N?? e??t??fn??t??nly ?7 eer-t??-7? eer re???? mmend?? ti?? n but 7?7 17777

gener?? 1i?? ed re?? i?? r???7? ity whereby hel?? i?? given t?? ?? ne ?? er???? n

initi?? | re?? 7?7 ient ?? f th?? t hel?? (Titmu??, 1971; K?? 11?7?77 k, 1999).

Re?? i?? r??77 ity w???? further dem?? n?? tr?? ted by the m?? ny in?? t?? n??

e?? ?? freque?? t?2? f2?2 r hel?? 2?2 nd inf?? rm?? ti?? n ??2 nd ?? Il ?7? f the?? e

wh?? 7?7 ffered the I?? rge?? t qu?? ntity ?? f u?? eful inf?? rm?? ti?? n. ??
dvi?? e 77?7 ught r?? nged fr?? m h?? w t?? ?? ell ?? ff ?? n inherited ?? ell?? r
in ?? meri???? fr?? m ?? n?? n-wine enthu?? i?7??? t, the ?? referred ty?? e ?7? f

wine fridge t?? buy f?? r d?? me?? ti?? u?? e, re?? t?? ur?? nt re???? mmend??

ften mix b?? th ?? ubli?? ?? nd ?? riv?? te inf?? rm?? ti?? n. Thi?? i?? eviden??
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view?? ?? n their ?? wn wine ?? referen?? e?? ?? nd ex?? er?? t?? fr?? m

their ?? wn live??: In 1?? w?? ?? rrived ye?? terd?? y f?2? r 7?7 vi?? it, Bet?? y

n th?? ught white. 77?7 ened the 2006 ?? nne ?? mie ?? in?? t Gri?? (?? reg??
n). Firz?2 £ 2?2 2?2 111?72 h?? uld n?? te th?? t the re?? t ?? f the t?? ble I?? ved

it.

| w???? m?? re in the like th?? n 1?7 ve 77?7 teg?? ry (U?? ?7 ite, 3 J?? nu?? ry

member?? (H?? rri???? n-W?? lker, 2004) be???? me the glue ?? f the f?? r??,
hel?? ing t?? 7?7 h???? e ?? nd guide the di???? u???? i?? n t???7 0?7?77, 7?2 t?? rt

new thre?? d?? ?? nd ???? £t ???2? m?? der?? t?? r?? t?? the ???? ntent.

Il level?? ?? f member?? (F?? rquh?? r ?? nd R?? wley, 2006). Indeed, intern??
ti?? n?? | time z?? ne?? were frequently di?? reg?? rded. Thi?? level ?? f 7?77

https://assignbuster.com/the-growing-use-of-social-media-assignment/



The growing use of social media assignme... - Paper Example Page 27

tivity indi???? te?? the devel???? ment ?? f 2?7 tru?? tur?? | b?? nd?? (H??

d???? ting their beh?? vi?? ur f?? r the benefit ?? f ?? Il the 77?7 rti?? i??7?? ting

member??:

Peer-To-Peer Recommendations And Referrals As Relationship Development

itive 7?7 nd neg?? tive m?? de ?? b?? ut the qu?? lity ?? nd r?? nge ?? f the ??
t???? k held ?? nd the ?? u?? t?? mer ?? ervi?? e ex?? erien?? ed by the ?7??
mmunity member??. Fr?? m the ex?? h?? nge?? bel?? w intern?? | lever?? ge

(Fergu???? n ?? nd HI?? vink??, 2006) ??7? n be illu?? tr?? ted. B???? ed ?? n

27 1l the tr??2?27 1?2277 | fruit 27 f M?? rlb?? r?? ugh but 7?7 di?? tin?? tive miner??

lly 22 Im???? t flinty fini?? h.

them when | ???? n, but there i?? ?? re?? i?? u?? little in the?? e 7?77 rt??. The
r?? nge?? ?? re 1?? rge t??27?7? fr?? m *** ($100+) d?? wn t?? **** whi?? h

i?? 2?2 r?? und $15 (U?? ?? ite, 5)?? nu?? ry 2008). *** 2005, thi?? wine re??
lly i?? ?? ?? tunner f?? rthe ?? ri?? e, it h????2 it ?2 I, d?7? rk fruit??, well-

judged ?? ed?? ry ??7?? k, ?? u?? er fine t?? nnin?? ?? nd ?? 7?7 u?? t??

2004, | think (?? u?? tr?? li?? n ?? ite, 28 De?? ember 2007).
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ed by the f???? t th?? t ?? ert?? in ???? ntribut?? r?? m?? ke referen?? e t??
multi-medi?? ?? h?? nnel?? ?? nd dire?? t ?? ther member?? t?? them ?? nd
17?7 were m?? de with hy?? ertext link?? given t?? ?? r?? m?? ti?? n?? ?? v??
i1?? ble ?? nline. In ?? dditi?? n, dire?? ti?? n w???? given t?? ?? wine br??

Nnd’'?? terre?? tri?? | TV ??2?? mmer?? i?? | ?? v?? il?? ble t?? view ?? n ?? ????

?? ne ???? ntribut?? r re???? mmend?? ?? br?? nd t?? ?? n?? ther member
wh?? then f?? rm?? ?? rel?? ti?? n?? hi?? in their ?? wn right with th?? t br??

nd:

7?7 f the internet t?7 27?7 ilit?? te inf?? rm?7? ti?? n ex?? h?? nge ?? nd
level?? 77 f eng?? gement h???? br?? ught ?? b?? ut br?? nd dem???? r??
ti???? ti?? n (Nei???? er, 2006). ?? nline ???? mmunitie?? n?? w h?? ve the ??

bility t?? re?? e?? r?? h ?? nd, if de?? ired, m?? ni?? ul?? te ???? r???? r??

member?? 7?7 h?? re inf?? rm?? ti?? n ?? nd influen?? e ?? ther?? in their
netw?? rk. ?? n ?? 2?7 tr?? teqi?? level, di???? u???? i?? n f2? r?? member??
dem?? n?? tr?? ted kn?? wledge ?? f the merger?? ?? nd ??7?? qui?? iti??

n?? ?? fwine 7?2 r??7 du?? er?? ?? nd br?? nd ?? wner?? ?? nd the ???? rtf?? i??

72?7 fbr?? nd?? m?? n?? ged by ???? rent ???? m???? nie?? in the ?? e?? t?? r.

Thi?? higher level ?? f kn?? wledge ?? b?? ut the indu?? try indi???? te?? the
extent ?? f intere?? t within the?? e ??77?? e?? i?? 1i7? t gr?? u???7?. Key 7?77
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ntribut?? r?? be???? me “?? u?? t?? mer-inf?? rmedi?? rie??” (B?? rn?? tt,
1998) ?? nd ????-?? r?? du?? er?? ?? £ 27 r?? du?? t ?? nd br?? nd inf?? rm??
ti?? n (7?7 h??7?7, 2009). F?? rum member?? wh?? ?? re b?? nded thr?? ugh the
f??7 rum ??7?? n exert influen?? e ?? ver the 7?77 r???? r?? te br?? nd (B?? glieri

7?7 nd ??77? n???7 1i, 2009): ?? u?? tr?? 1i?? i?7? 77?7 m?7? eting with ?? rgentin??,

lker?? (??2 u?? tr?? 1i7? n ?? ite, 7 J?27? nu?? ry 2008).

Discussion and implications The ex?? [i?? it di???? u????i?7? n 7?2 £ 7?77 e??

ifi?? 27 r??2 du?? t??7, 2?2 ri?? ing, 7?2 r?? m?? ti?? n ?7? nd ?? v?7?il?? bility (n??
mely the element?? ?? f the m?? rketing mix) w?? uld be ?? f immedi?? te

intere?? t t?7? m?? rketer??. Inf?? rm?? ti?? n w???? ?? h?? red by member??

gener?? ted ?7?? mmuni???? ti?? n i?? ?? till in it?? inf?? n?? y. F?? rre?? ter

Re?? e?? r?? h (2007) re???? rted th?? t m?? rketer?? need t?? under?? t?? nd

rti?? ul?? r bu?? ine????.

The re?? e?? r?? h illu?? tr?? te?? the ri?? e ?? f ?2?2?7? lle?? tive individu?? 1i??

m ?? nd the r?? le th?? t ?? nline 77?7 mmunitie?? m?? y ?? r?? vide in 7? re??
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the 7?7 u?? t?? mer tru?? t?? 77 nd t?? wh?? m they 1??7?? k f?? rex?? ert 7?

netw?? rk?? ???? n be ???? werful. Thi?? ?? ie?? e ?? fre?? e?? r?? h h????
ilu?? tr?? ted the de?? ire f?2? r 77 e???? le t?? 7?7 h?? re their kn?? wledge,
intere?? t?? ?? nd ex?? erien?? e ?? f wine rel?? ted ?? r?? du?? t?? ????

well 7?77 1e?? rning fr?? m e???? h ?7? ther.

mment?? ry, th?? t there i?7? in?? re???? ed im???? rt?? n?? e ?? 1?77?72 ed 77
n ?? eer-t??-?? eer re???? mmend?? ti?? n?? b???? ed ?? n the tru?? t e?? t??

bli?? hed thr?? ugh ?? n ?? nline rel?? ti?? n?? hi?? (Niel?? en, 2009). 7?7777

m 7?77 ntribut?? r?? 7?7 f th?? ught?? 7?7 nd inf?? rm?? ti?? n within the f??

r?? 22?7 ti?? fying the new ex?? e?? t?? ti?? n?? ?? £ 72?7 n?? umer??. M??

mining ?? f?? rum.

F?? rex?? m?? le, by f2? 11?? wing ?? thre?? d in ?? f?? rum, the re?? ult?? ?? f
the re?? lie?? fr?? m re???? mmend?? ti?? n?? m?? de, ???? n dem?? n?? tr??
te wh?? t w???? t?? ken u?? ?? nd the feedb???? k ?? b?? ut the ?? ugge?? ti??

n. Thi?? ?2? re?? te?? 77 d???? umented re???? rd ?? f the reque?? t, the
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exi?? ting f?? r?? by lurking t?? g?? in in?? ight int?? b?? th ???? ntribut??

r?? ?? nd the 7?77 ntent. u?? h inf?? rm?? ti?? n 7?77 ntribute?? t?? m?? rket
kn?? wledge ?? nd theref?? re ???? n be in?? trument?? | in ?? r?? viding ??
tr?? tegi?? 7?7 dv?? nt?? ge. ??7 n ?? rg?? ni???? ti?? n 7?2?27 uld 7?77 lle?? t u??

eful inf?2?2 rm?? ti?? n?2? n 2?2 u?? t?? mer ?? er?? e?? ti?? n?? ?? f their ?? wn

t?? ftr?? diti?? n?? | meth?? d?? ?? f m?? rketing ???? mmuni???? ti?? n?? 77

nd the re?? ult?? nt ?? yni?? i?? m ?? b?? ut the ?? 1?7 im?? m?? de ??

t 2?2?72 n?? umer re?? e?? r?? h ?? h?? uld ?? 1???7? ev?? lve t?? meet the ?? h??
llenge?? ?? f ?2? bt?? ining rig?? r?? u??, relev?? nt ?? nd ?? urrent inf?? rm??

ti?? n 7?7 b?? ut ???7? n?? umer?? ?? nd the w?? rld they inh?? bit. Theref?? re,

ntity ?? nd d???? umented re?? | ???? n?? umer ex?? h?? nge in re?? | time r??
ther th?? n hy???? theti???? | ???? en?? ri????. The u?? e 7?7 f netn?? gr???? hy
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in ?2??7? n?? umer re?? e?? r?? h ?? h?? uld be en???? ur?? ged within the ?777?

ntext ?? f ?? nline buyer beh?? vi?? ur ?? nd ?? nline ???? mmunitie??.

dd?? t?? the very limited liter?? ture ?? n the ju?? tifi???2? ti?? n?? nd u?? e 77

f netn?? gr???? hy f?? r m?? rketing re?? e?? r?? h.

rel?? ti?? n?? hi???? within the virtu?? | w?? rld, e?? t?? bli?? hed thinking ?? n
rel?? ti?? n?? hi???7?, tie?? ?? nd the h?? m???? hily ?? h?? uld be re-ex??
mined. ?? trength ?7? f tie?? ?? re n?? t 77?7 Gr?? n?? vetter (1973) ?? ugge??
rk?? ???? n be highly influenti?? | ?? nd ?? re?? te ?? tr?? ng b?? nd??.
Furtherm?? re, thi?? ?? tudy h???? r?? i?? ed the emerging i???? ue ?? f ?2??7?

ur?? e ?? redibility ?? nd it?? influen?? e ?? n 7?77 n?? umer beh?? vi?? ur.

h?? ve ?? nly 7? ne 7? h?? red ?? ttribute (?? n intere?? t in the netw?? rk) yet
differ in ?? 11 ?? ther re???? e?? t?7, but the ???? ur?? e ?? redibility i?? ??

till ?? tr?? ng ?? nd tie?? f?2? rmed ?? nd influen?? e exerted. B???? ed ?? n

the ty?? e?? 7?7 nd ?? trength ?? f influen?? e between member?? ?? f ?? 27
rum ?? nd their multi-dimen?? i?? n?? | rel?? ti?? n?? hi???? th?? t 77?7 n be
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f?? rmed in br?? nd ???? mmunitie??. The e?? t?? bli?? hed ???? r?? digm ?? f

rel?? ti?? n?? hi?? m?? rketing m?? y require re-ex?? mining in the ???? m??
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