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The Change4Life campaign aims to help families to eat healthier and educate them on the importance of exercise. This is because it hopes to tackle the rising issues ofobesityin households. Change4Life responds to an urgent need to tackle the disturbing rise in obesity. It was launched in England in 2009. The original purpose for the campaign was a societal movement, which meant that it was achildhood obesityprevention strategy. The campaign is reinforced by the Department ofHealthand intends to target the growing problem of obesity in a very hands-on, positive way, by implanting healthy eating and exercise habits into people from a young age. The campaign had targeted parents of children between the ages of 5-11. Particularly those from boroughs of the population where parental attitudes, beliefs and behaviours showed that their children were more likely to gain excess weight. Change4Life mission today is to encourage individuals to eat well, move more and live longer. 
http://www. physicalactivityandnutritionwales. org. uk/Documents/740/DH_summaryof_change4lifeoneyearon. pdf (accessed on 05/01/2016) 
https://www. noo. org. uk/core/eval_reports (accessed on 05/01/2016) 
https://phdessay. com/government-regulation-on-media-in-america/ 
It is a government programme to tackle children obesity by helping families recognise the effect of unhealthy or excessive eating can have on a child’s life. This is important because children that are obese would cost the NHS later on because they would need to be provided with beds and treatment. Britain is a welfare state and therefore, the government has to provide medical care to the general public through taxation. The Change4Life is a programme for the government to reduce the rising issues on obesity for children. The health campaign programme is helpful in containing the spread of obesity and educating families with children to eat healthier and exercise regularly. 
http://www. weightlossresources. co. uk/healthy_eating/healthy-lifestyle/change-for-life. htm (accessed on 05/01/2016) 
http://www. nhs. uk/Change4Life/Pages/what-is-change-for-life. aspx (accessed on 05/01/2016) 
http://campaigns. dh. gov. uk/category/change-4-life/ (accessed on 05/01/2016) 
Change4Life is a social market that hopes to imprint their ideas of achieving a healthy active lifestyle and why it is important to the general public. This is because obesity has a severe impact health of individuals; increasing the risk of type-2diabetes, some cancers, and heart and liver disease. This is problematic for the government and the general public because themoneyfor treatment comes from taxation. Tackling the increase of obesity is vital. Research has shown that 10% of all cancer deaths among non-smokers are connected to obesity. The danger of Coronary Artery Disease rises 3. 6 times for obese people and the risk of developing type 2 diabetes is about 20 times larger for people who have a BMI over 35 when compared to individuals with a BMI between 18 and 25. These illnesses can eventually decrease life expectancy. 
http://www. nhs. uk/change4life/supporter-resources/downloads/change4life_marketing%20strategy_april09. pdf (accessed on 05/01/2016) 
The Main Purpose of Change4Life 
Change4Life focuses on the lifestyle elements that can be directly related to a healthy active lifestyle. The campaign focuses on the cause of the childhood obesity and therefore, aims to tackle the rising issues by targeting households with children. This is because if families are familiar with the basics of nutrition then they are armed with the knowledge to make positive decisions with regards to their diet. For example; afamilywho eats processedfoodlike microwavable lasagnes frequently, might change eating habits and actually cook their lasagnes. 
A few simple changes, such as exchanging ready meals for healthy, homemade dinners, or snacking on fruit as an alternative of chocolate; can have a massive effect on health and weight problems. Change4Life advertise on television, newspapers and schools to attract households with families in order to fulfil their aim of childhood obesity. Leaflets are sent to households in order for them to understand what food can do to a person’s development. This is vital because understanding of the importance that specific foods and ingredients have for general health and welfare can have a great impact on overall health. 
http://www. theguardian. com/society/joepublic/2008/dec/31/change4life-campaign-obesity (accessed on 05/01/2016) 
https://www. gov. uk/government/news/new-change4life-campaign-encourages-families-to-make-sugar-swaps (accessed on 02/02/2016) 
http://www. activelifeltd. co. uk/change-4-life/ (accessed on 02/02/2016) 
Another purpose for the government establishing Change4Life health campaign was that the increase in obesity numbers among adults and children which was costing the NHS billions every year. The Government Office forScience’s Foresight Report implied that “ if we don’t take action now, our society will be consumed by a major public health problem matched only byclimate changein both its scale and complexity.” This further shows the risk and completion associated with obesity can have on society. It also highlights the importance of Change4Life campaign in society. The phrase “ major public health problem” can imply that obesity can cause the NHS billions, further making it less likely to have an NHS in future. According to Prime Minster David Cameroon obesity cost on the NHS was £4. 2 billion in 2014 had risen to £6. 4 billion by the end of 2015. The Government Office for Science’s Foresight Report implies that by 2050 the figure would drastically rise to £50 billion. Further, becoming a finical and social problem for the general public and government. This also shows the importance of Change4Life campaign because it might 
http://www. nhs. uk/Change4Life/supporter-resources/downloads/Help_stop_childhood_obesity. pdf (accessed on 05/01/2016) 
https://fullfact. org/news/how-much-does-obesity-cost-nhs/ (accessed on 05/01/2016) 
Impact of Change4Life 
Read alsoSix Dimensions of Health Worksheet 
The Change4Life had been successful in impacting 85% of their target audience, who were households with children. The health campaign had won fifteen industry awards and multiple sub-campaign such as; Start4Life, which is only targeted for women and middle-aged adult. There are other multiple sub-campaigns for everyone else needs such as Cook4Life, Walk4Life, Swim4Life, Moreactive4Life, Muckin4Life, Bike4Life, and Smallsteps4Life. The Change4Life health campaign and its sub-campaign were made available to local and national partners in order that the campaign and the sub-campaigns are more successful. Change4Life was successful in making an impact on 570, 000 families and 61, 000 children to eat healthier and move more for a healthy active lifestyle. 
https://www. gov. uk/government/uploads/system/uploads/attachment_data/file/213719/dh_130488. pdf (accessed on 05/01/2016) 
http://www. marketingmagazine. co. uk/article/1167544/healthy-eating-change4life-check-up (accessed on 05/01/2016) 
https://www. gov. uk/government/news/purchase-of-sugary-drinks-falls-during-healthy-swaps-campaign (accessed on 05/01/2016) 
The health campaign has come in for disapproval, but the government states that one million mothers have pursued to change their families' lifestyles in the past year. This shows that Change4Life campaign is changing the perspective of mothers who were not focused on what food their children eat were considering that food can affect the health. Normally these mothers are from a working-class background because that is their target audience when advertising. Working-class households more likely to be unaware of what processed or fast-food can have on a human body and more likely to buy and eat those foods due to being cheaper and less time-consuming. Therefore, the government claiming that Change4Life had changed the viewpoint of mothers shows the success of the health campaign due to increasing the awareness of the problems associated with obesity. Mothers are also seen as the dominate role in the household because she controls the food eaten by their family. 
http://news. bbc. co. uk/1/hi/health/8518251. stm (accessed on 05/01/2016) 
https://www. gov. uk/government/news/new-change4life-campaign-encourages-families-to-make-sugar-swaps (accessed on 05/01/2016) 
http://webarchive. nationalarchives. gov. uk/20130107105354/http:/www. dh. gov. uk/prod_consum_dh/groups/dh_digitalassets/@dh/@en/documents/digitalasset/dh_115511. pdf (accessed on 05/01/2016) 
Impact of Change4Life in Schools 
School Meals 
Due to the popularity of Change4Life in the first year; the government was inspired to created standards in 2010 where children would be given a healthy school meal. This is because Change4Life had been a success in identify the causes and ways of preventing obesity levels rising. Schools meals have been altered by the government. The portions of fruits and vegetables in school meals in 2005 was 12. 5% and the statistics has increased to 67% in 2014. Venue machine with chocolates and crisps were banned from schools in order to make sure that children eat healthier food. It also made sure that children were less likely to become diabetic because sweets would be limited and also the government has increased the VAT on sweets and soft drinks. 
There are over 500, 00 school which has signed up to the Change4Life programmes across England and Wales. This shows the successful impact Change4Life had on schools because meals have become healthier in order to provide a balance diet. Breakfast clubs are another example of how schools provide a balance meal for students. Children that are feed quickly or do not have breakfast; can be provided a good meal to start an active date. 
https://www. nhs. uk/change4life-beta/campaigns/sugar-smart/home? gclid= COvl5_DB8MoCFQkq0wodIoUC8A; gclsrc= aw. ds (accessed on 05/01/2016) 
http://www. nhs. uk/change4life/Pages/schools-supporters. aspx? filter= SchoolResourceSetting (accessed on 05/01/2016) 
https://campaignresources. phe. gov. uk/schools (accessed on 05/01/2016) 
Sport Clubs in Secondary and Primary Schools 
Change4Life had established sports clubs to attract the interest of children and young people who have not usually taken part in physicaleducationor sport and are consequently less active. The sports clubs were designed to educate children and young people about how to lead a health active lifestyle. The sport activity for children was surrounding five different multi-sport themes, such as creativity, treasure hunt, and combat. For young people the clubs were related to Olympic and Paralympic sports, such as wheelchair basketball and softball. 
http://www. nhs. uk/change4life/Pages/sports-clubs. aspx (accessed on 05/01/2016) 
http://www. nhs. uk/change4life/Pages/primary-schools-sports-clubs. aspx (accessed on 05/01/2016) 
http://www. youthsporttrust. org/how-we-can-help/programmes/change4life-sports-clubs. aspx (accessed on 05/01/2016) 
The latest evaluation of the sports clubs from Change4Life had shown that since the clubs started in 2011 a remarkable two hundred twenty-five thousand children and young people have joined. Primary schools had seventy thousand children who took part in over four-thousand primary school clubs in the previous year with over fifty thousand clubs sessions being put on for young people. Since joining the primary clubs over one hundred one thousand children now feel positive about being active and playing games, whilst almost seventy-five thousand are now achieving sixty minutes of activity on most days of the week. 
https://www. canterbury. ac. uk/social-and-applied-sciences/human-and-life-sciences/spear/research-projects/change-4-life-school-sports-club. aspx (accessed on 05/01/2016) 
https://www. jfhc. co. uk/uploadedFiles/Redbox/Pavilion_Content/Our_Content/Social_Care_and_Health/videos/JFHC_videos/2a%20Chris%20Wright%20Change4Life%20JFHC. pdf (accessed on 05/01/2016) 
https://assignbuster.com/government-health-campaign-the-change4life-campaign/
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