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Online Marketing Online Marketing Internet marketing is becoming increasingly common among business people who want to expand their business in the prevailing advent of technology. Various business, companies, and individual entities are finding it, convenient to advertise their businesses online. There are numerous benefits of online marketing, in that, beginning an online website is a good thought as a friend of mine once proposed. In the arrival of the internet, there has emerged, quite a lot of online marketing like Search Engine Optimizing, PPC advertising, Social Media Advertising, Email Marketing, Viral Marketing, Article Marketing, and Affiliate Marketing. These types of online marketing operate in a twenty-four-hour time frame, where the target client is, conveniently, placed to get the advertisement (Sheehan, 2010). 
Online marketing has potential benefits, both to the target client and the advertising company. One of the significant benefits is convenience, where a company is open for business on the world platform with little expenses. It is also convenient to clients in that a person can browse the online stores at any time, and place their orders at a convenient time. Online marketing is also, cost, effective than the usual physical retail. A business entity does not have to incur expenses felt on property rental on retail outlets. Internet marketing enables one to build a personal profile of the client, where client follow up is possible, and the cost is effective. There personalized offers to meet client needs, and invite them to make product reviews, hence retaining them as regular customers (Sheehan, 2010). 
Another major benefit is accessibility, especially to people who are disabled. Sheehan (2010) observes that physical barriers for accessing products do not exist anymore because the internet can be accessed from various electronic devices that are potable and convenient, even to the disabled. In addition, there are potential benefits to an online organization, making it easy to manage its operation. It is also cost effective, in that one does not have to incur rental property for operation. Furthermore, many businesses are opting to do marketing online, meaning that there is a huge potential for growth. 
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