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Teacher’s Day Launching worldwide e-course on Marketing Communication
and Salesmanship To address the issues to accessing Higher Education with
Equity and Quality, the consortium for Educational communication has been
effectively using various modes of Information Communication and
Technology (CIT). With this purpose, SEC has electronically reached out too
large number of student, teacher and general public with quality educational
material_ One such endeavourer has been the launch of a series of
Worldwide e-courses with the objectives of enabling participants to study

anytime, anywhere and at their pace.

The first Worldwide e-course was launched from 7th December, 2009 to
22nd January, 2010 on Scriptwriting for Films and Television. Around five
hundred participants from throughout the country and world registered tort
this e-course. The next endeavourer, In the series, was the launch of
Worldwide e-course on Editing for Films and Television from 3rd January,
2011 to 22nd February, 201 1 which was classical meant for film and video
editors to give an Insight to the participants In the focused area of arts and

crafts of editing.

More than 500 enthusiastic participants completed this course. An
overwhelming response from large number of National and International
participants has depicted the value and quality of e-material being produced
by SEC. Inspired by such response, the SEC is all set to launch today another
worldwide e- course on Marketing communication and salesmanship_ Due to
growing demand In he Medal World and Marketing, this is one of the much

sought after courses.
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This course is designed for students of Advertising, Sales Promotion and
Sales Management. The course will focus on topics like nature and
Importance of communication, communication process, methods of
marketing communication, advertising and setting up of targets and
integrated cord-annunciation in marketing. These virtual worldwide e-
courses being run by SEC used the most popular mediums f Worldwide web
(move), Television and the educational Satellite EDUCATES technology

enabling them to be predominated Interactive In nature.

These courses will also supplement live lectures In Universities and Colleges
to satisfy the ever Increasing demand for Higher Learning. The registration
for the course at centre level Is approve. 200 and at National level are

approve.
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