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The study will be performed using qualitative and quantitative methods
using structured interviews and survey instruments. Redshaw (2007)
reiterates that not all questions are theory based. She further argues that
quite concrete practical questions can be addressed without placing the
study in one of the theoretical frameworks and the methods of qualitative
enquiry stand on their own as reasonable ways of fining what is happening in
human settings. Carnall (1990) has pointed out that quantitative analysis is
more likely to be secondary and exploratory (or descriptive) in nature,
summarising data in the form of charts, tables, percentages and averages.
Diefenbach (2007) has suggested that when a survey is carried out, the data
obtained would mostly be categorical, hence is likely to be ranked across a

scale.

This data might be represented in terms of frequency, central tendency or
dispersion. It is highly unlikely the research might require the necessity of
inferential data analysis. The survey instruments included multiple sets of
Questionnaire and these can be regarded more as quantitative research. As
suggested by Bordens (et all, 2005), a properly designed instrument allows
for the research to be valid, reliable and accurate. According to Bordens,
guestionnaire is used in instances where a general interrelation between
different variables is studied, ‘ in situ’, meaning that there is no attempt to

find out how changing one variable would effect the other.

The questionnaires are of multiple-choice questions and scoring has been
done as per the Liker 5 point scale. Please refer to Appendix. Table 1.

Scoring System for Questionnaire 1 (Trochim, 2006). For the study, a
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number ofprimary and secondarysources have been used and these include
published literature, websites, company financial reports, interviews with key
people and others. Respondents for the survey would be identified as per

their role and job functions.
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