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When they see a person carrying a bottle of beer and the soft toy, they will 

Immediately apprehend IM without any questions asked. Back In the police 

station, the policemen would be enjoying the beer, which they had 

confiscated, while the Innocent customers would be miserably locked up In 

the cell. Similarly, this commercial Is supposedly targeted at adults, those 

who are above 8 years of age, since they are allowed to drink. However, 

everyone is again allowed to view the commercial for humor purposes. 

Our group will also be doing comparisons of the two beer commercials in 

terms of the psychological theories used and other dissimilarities worth 

mentioning. 2) Theory Reviews 2. ) Learning Theory There are basically three

theories to learning, I) Classical conditioning II) Operant conditioning Ill) 

Observational learning Classical controlling Is the type of controlling that 

makes use of a stimulus that, before controlling, does not naturally bring 

about the response of Interest and a stimulus that brings about interest 

without having being learned. 

A good example loving it" makes it a top choice fast-foodoutlet that most 

people will patronize. The slogan in this case plays the role of a natural 

stimulus whereas Macdonald fast-food outlet is the unconditioned stimulus. 

Upon hearing the " I'm loving it" slogan, the sign of Macdonald fast-food 

outlet will appear unknowingly to our mind. Operant conditioning is a type of 

conditioning, which a voluntary response is strengthened or weakened, 

depending on its favorable or unfavorable consequences. An example will be 

that of a Wall's ice-creamadvertisement. 

https://assignbuster.com/how-psychological-theories-have-been-used-in-
beer/



 How psychological theories have been use... – Paper Example  Page 3

With attractive offers like, buy 3 for the price of 2 or even free gifts being 

given away for each tub of ice- cream brought. Observational learning is 

learning through observing the behavior of another person called a model. A 

good example will be that of a coca cola drink advertisement. In most of the 

coca cola drink advertisement, there will be people drinking the coca cola 

drink itself and they will reveal a very refreshing and cooling expression 

when they finish drinking a drink and by seeing that after drinking that can 

of coca cola drink, it will bring about a refreshing and cooling sensation to a 

person. 

Out of these three learning theories, only the classical conditioning and the 

observational learning are being applied to the beer commercials. This 

commercial uses the Classical Conditioning theory. Most people would not 

normally associate beer with singing. But after being exposed to the 

commercial for mom time, a person would actually remembers the Heinlein 

beer commercial, and hopefully proceed to buy the beer. When a person 

watches the commercial for the first time, he/she will acquire the impression 

that the singing has nothing to do with the beer. 

However, the tastiness, " It seems some people didn't take the last Heinlein 

commercial seriously. " And " Remember, buy Heinlein or we'll keep running 

these commercials," actually reveals the whole intention of the commercial. 

So eventually, they will associate the beer with the horrible singing. 

Scrabbles This commercial uses the Observational Learning. Firstly, when the

customer buy the beer and gets a free toy, a person may also follow suit. 
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The idea of an incentive or free-gift' appeals very much to us Singapore who 

are very 'kiss' or have the " don't want to lose out " attitude. 

So, when the customer is being apprehended by the police, gets locked up in

a cell, and even having his beer confiscated, the observational learning still 

comes into play. This occurs when the policemen themselves drink the 

confiscated beer, giving them the impression that beers are better than 

diamonds. Therefore, giving viewers the notion that they should also buy 

Comparison The use of observational learning is more effective compared to 

classical conditioning. This is because the influences of an authoritative 

figure I. E. The policemen are brought into the picture. Therefore, it 

reinforces the observational learning. 

Like mentioned earlier, policemen are people of authority, therefore, if they 

were to do something that is generally not proper, which is in this case, 

drinking the confiscated beer, their actions would actually be socially 

accepted since they are people who are of higher authority than a normal 

civilian would be. The use of classical conditioning as a comparatively 

weaker impact to the audience in contrast to the use of observational 

learning. Since the stimulus of classical conditioning does not naturally bring 

about the response or interest to the beer, it can easily be forgotten if it is 

not reinforced. 

One-way for Heinlein to resolve this problem is to keep on playing the 

commercial. However, they would have to bear the costs incurred, and not 

forgetting, the contempt from irritated viewers who are forced to view the 

annoying commercial over and over again. 3. 2 Memory theory For this 
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commercial, under the psychological theory of Memory, it " attacks" the 

ewer's sensory memory, specifically the Echoic Memory. Thus, it makes the 

viewer able to react to the annoying singing by remembering the commercial

better since it is using the audio element to etch the product into the 

viewer's minds. 

The audio element is supposedly the most prominent sensory element of the

commercial. Hence, the commercial will be played over and over again in the

viewers' mind. The point is, the viewer does not even have to view the 

commercial visually to have the desired impact of the commercial on the 

viewer. As mentioned before, the audio element is the strongest agenda of 

the whole commercial. For this commercial, using the same psychological 

theory of Memory, the commercial is appealing to the viewer's sensory 

memory, especially the Iconic Memory to remember the product. 

As can be seen, we can work out with an example from the commercial that, 

the when the man buys the bottle of Scrabbles beer, and the cashier hands 

the buyer a soft toy, saying that it is a gift from buying the beer. " 

diamonds", and the beer was confiscated along with him. Also, the makers of

the commercial " attacks" the viewer's minds in which that they ill remember

that the buying the Scrabbles beer is so good that, the police officers are 

enjoying themselves so much. 

Since the policemen, as mentioned, are people with authority, drinking the 

Scrabbles beers that they confiscated are seemingly more significant. This 

also portrays a powerful signal that the beer can even tempt the authorities 

under work obligations. Hence, such actions are being socially accepted, 
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therefore, the viewer's implicit memory would subconsciously steer the 

viewer to buy Scrabbles beer. Both uses the same sensory theory and the 

only different is one, echoic and another, conic. 

Most commercial uses the echoic memory to remember, which in the 

Heinlein commercial you do not even need to use your eyes to watch and 

Just hear the songs they are singing is enough to serve the purpose. 3. 

3)MotivationTheory Motivation is the factor that directs and invigorates the 

behavior of humans. Often, human motivation is driven by the intention, or 

arousal of achieving a goal. Primary drive are related to the biological needs 

that often helps to fulfill our basic needs, whereas secondary drive are prior 

to experience and learning that has no direct impact on our biological needs.

In the two commercial that we have chosen, we can say that both 

commercials applies the secondary drive as both brings out the needs of a 

person to drink beer brought about by previous experience or learning. The 

main aim of the commercials that we have chosen was to motivate and 

attract the viewers to drink the respective brand of beer. Suggests that 

motivation stems from the desire to obtain valued externalgoals. The 

commercial started off with a seemly strange tagging - at least it is not 

common in most commercials that we see nowadays. It says, " It seems 

some people didn't take the last Heinlein commercial seriously. 

Although viewers might first think the commercial is trying to reprimand 

them, but it is actually indirectly motivating viewers to direct their attention 

on the commercial, simply because they do not want to be wrongly accused 

of " not taking commercial or anything seriously' and end off with a message 
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when they got the attention by saying, " Remember, buy Heinlein, or we'll 

keep on running these commercials. " This suggests the determination 

shown by the commercial in motivating viewers to at least try the product, 

and that reignites the desire of consumers to obtain the beer - external 

goals. 

Furthermore, it also intends to serve as a constant reminder to consumers to

realize their highest potential through drinking Heinlein instead of other 

brand of beer. Scrabbles In the second commercial, more than one approach 

can be applied to the advertisement. Arousal Approach explains the increase

of the stimulation and activity where people are willing to take the risk of 

getting caught by the police when purchasing the Scrabbles beer. Incentive 

Approach motivates people to buy Scrabbles beer, even the police whom are

seen as protectors of the local people themselves are drinking Scrabbles. 

Hence, the impact and motivation, the local people receive when they revere

to the police gives them the desire to obtain the same beer as their 

'protectors'. For Cognitive Approaches, the intrinsic motivation shows that 

the people are willing to buy the Scrabbles beer as it stimulates excitement 

for their own enjoyment whereas the extrinsic motivation, recognize the 

effort and give the soft toy as a reward. The need for affiliation was also 

applied on this commercial, the people who have seen the commercial will 

tend to follow what the police officers do because as the law enforcer, they 

themselves are drinking the confiscated Scrabbles. 

Therefore, drinking Scrabbles would be seen as a gateway in establishing 

bilateral ties and maintaining relationship with the police. This commercial 
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also motivates the viewers to realize their sense of self-actualization, the 

state of self-fulfillment, which is the highest level of Mascots Hierarchy, in 

which people realize their highest potentials, as the Scrabbles beer is now 

within their reach. Both commercials in this case use different styles and 

strategies in motivating consumers to purchase their products. 

In the Heinlein commercial, it uses the reverse psychological principles 

whereby it is indirectly motivating consumers to buy the Heinlein beer and it 

consists of symbol captions, which enable the viewers to establish inner 

thoughts to achieve constant memory of the product as well as incur the 

desire to try or even have the product. As for the Scrabbles commercial, it 

uses a more direct style and hence is clearer to understand. It motivates 

consumers as it consists of various theories of motivation, which gives 

several different perspectives on motivation. 

Furthermore, it adds a lot of humbly into the commercial that requires 

consumers to reflect on the purpose of the commercial and what it signifies. 

For example, firstly the diamonds are hidden in the soft toy, and the police 

confiscate the toy containing the 'stolen diamonds' together with the 

Scrabbles beer. One scene where the innocent customers are trapped within 

a cell gives the impression of being 'locked'. However, at the same time, the 

policemen are having a great time enjoying the confiscated beer. 

Hence, the Juxtaposition of the two agendas is basically trying to reinforce 

the point hat, without the beer, you would be miserable as signified by the 

customers being locked up and feeling miserable, yet at the same time, 

when you have the beer, you would be at the top of the mountain as 
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portrayed by the policemen merrily drinking away. These metaphors and 

symbols are worth looking into as they indirectly motivate viewers to buy the

beer and act as an unconscious motivation tool. 3. 4) 

SocialPsychologyTheory This commercial uses the Persuasion Theory. It is a 

process of changing attitude. 
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