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According to the readers digest library of modern knowledge (1978) all
media, to a greater extent, inform and entertain. There are, however, less
obvious roles which the media either consciously or unconsciously play. The
aim may be expressly to educate as, for example, in school programmes.
Alternatively, the intention may be to persuade. By selecting what material is
to be transmitted the media can stress the greater importance of one issue
with its topic of everyday discussion, they are in a strong position to

influence public opinion by the way in which the present the issues.

Kilbourne (2002) suggests that advertising can be one of the most powerful
educational forces in our society. Advertising is an over 100 billion dollar a
year industry and every day people are exposed to over 2000 ads daily.
Through the mass media women discover that their bodies and faces are in
need of alteration, augmentation and disguise. In addition, women are
taught to internalize an observers perspective of their own bodies (Greening,

2005).

According to Rockler-Gladen (2008) media that objectify women see women
as physical objects that can be looked at and acted upon and fail to portray

women as subjective beings with thought, histories and emotions. In reality,
human beings are both subjects, as they are physical collection of molecules
as well as individuals. To objectify someone, then is to reduce someone

exclusively to the level of an object.

The nasty corporate climber the sex-kitten, the supermom, the femme
fatale; we all know the stereotypes. Whatever the role popular magazines,

film and television are full of images of women and girls who are desperately
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thin and made up. Nevertheless female stereotypes continue to thrive in the
media. Media activist Jean Killbourne notes that women’s bodies are often
dismembered, reinforcing the message that women are objects rather than

human beings.

Women are frequently in the media men are sometimes as well, but the
objectification of women is far more common. According to Rockler-Gladen
(2008) when you see an image of women who is presented passively and
who demonstrates no other attributes aside from her physical or sexual
being, That is objectification. The consequences of objectification are not
easy to measure. Eating disorders or crimes such as rape cannot be directly
linked to media objectification. We, however live in a world filled with
bjectification of women and young girls and this contributes to social
problems such as; sexual violence and other violence against women, eating
disorders and negative self image, backlash and pressure on teens and
young girls to dress and behave more sexually. ? Baron, R. A. , Bransconbe,
NR. , Byrone, D. (2006). Making sense of common sense. Social Psychology,
11th Edition. Pg. 927?77 119. Greening, D. K. (2005). The objectification and
dismemberment of women in the media. Retrieved 20 September, 2009 from
http://www. kon. org/urc/v5/greening. html. Grieve, K. , Majapelo, B. , Van

Deventer, V. (2005).

Self: The concept of self. A students A-Z of psychology. Pg. 265-268. Halsey,
D. (1977). Objectification. Colliers Dictionary, L to Z. Pg. 686. Kilbourne, J.
(2002). Beauty and the beast of advertising. Retrieved September 25, 2009
from http://www. medialit. org/reading_room/article40. html. Rockler-Gladen,
N. (2008). A definition and consequences of sexualized female
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representations. Retrieved September 25, 2009 from http://medialiteracy.
suite. com/article. cfm/media_objectification_of women. The Readers Digest

association limited. (1978). Mass media. The Readers Digest Library of

Modern Knowledge. 2, pg. 886.

https://assignbuster.com/the-media-objectification-of-women-assignment/



	The media objectification of women assignment

