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A Designer's Guide to Branding Rebinding is a marketing strategy in which a 

company will change Its name, logo, design, or a combination of these in 

order to develop a new image with their customers. Graphic designer is often

called upon for Ideas. In order to truthfully tell their client's story, a graphic 

designer needs to thoroughly understand the company through means of 

communication. In Melissa Mezzanine's article, Behind the Brand, she 

describes the rebinding of a business to be as essential as the changing of 

one's style. 

When looking at old hoots of ourselves, we may notice we have changed our 

hairstyle or the way we dress. Why do we do this? Amazonian explains it as 

this, " When my branding didn't match with a genuine description of myself, 

Vive had to evaluate, reflect, and update to keep the truth on the 

surface"(55). Companies need to do the same to keep up with the changing 

times. They want their image to stay up to date yet they don't want to 

change who they are. So where does a designer begin when hired by a 

company to rebind? According to Lain Wheeler, author of " Designing Brand 

Identity", storytelling is essential to ranging. 

Generally, consumers learn and retain more Information when It Is presented

to them as a story. Honesty Is also Important when telling a company's story.

A designer needs to learn as much as possible about a company, unveiling 

its past and present to find a truthful representation of the client. Wheeler 

says, " The best stories are easy to share, memorable, have meaning, and 

are authentic. Meaning is a campfire for everyone to rally around. 

Authenticity is quite simply being genuine. It's never about changing a brand

story. That's inauthentic. 
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For me, it's about unearthing the best and most relevant stories"(56). A 

designer wants to uncover the truth and reflect that back to the consumer. 

When speaking with designer Jacqueline Jones, she Insists research is key. " 

Learn everything there Is to know about the business and their products and 

what sort of image they Like to show through. " Olson has done design work 

for the Design Studio In Detroit, Michigan. She now works as a graphic 

designer In Portland, Oregon, where she works specifically on editing 

company logos and designing business cards. 

Brands are all around us. Often times, brands are so recognizable that before

we hear a company's name, we know who they are. A company's brand 

represents it in all aspects- from its packaging to its advertising- and 

rebinding is a risky choice. But any great designer will tell you that rebinding 

done right portrays an honest and authentic story about a company- a story 

that will be told for days to come. By Covariance Rebinding is a marketing 

strategy in which a company will change its name, customers. A graphic 

designer is often called upon for ideas. 

In order to truthfully o Lain Wheeler, author of " Designing Brand Identity', 

storytelling is essential to branding. Generally, consumers learn and retain 

more information when it is presented to them as a story. Honesty is also 

important when telling a company's When speaking with designer Jacqueline 

Jones, she insists research is key. " Learn everything there is to know about 

the business and their products and what sort of image they like to show 

through. " Olson has done design work for the Design Studio in Detroit, 

Michigan. She now works as a graphic designer in Portland. 
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