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With the high quality our product and sophisticate marketing plan, Madcap Crafter & Bottlenecks, Inc. (MAC) has already surpassed the expectation of many of its breadth of distribution. At the same time, to ensure company's long term viability, management at MAC is committed to increase the sales of Zebra beer to the end consumer through competitive pricing, mass media promotion, and effective distribution. Even thought people of different age group and demographics find Zebra beer appealing, it is, however, unfeasible to target the Zebra beer to all groups. 
Limited resources and capital will not allow MAC to deal with the counter attacks from competitors in the mainstream. To avoid such an issue, the management has defined the primary targeted market for the Zebra beer as young professionals age 21-35, who drink premium or super premium beer. The secondary market is considered to be professionals who drink ultra-premium beer. MAC will produces three varieties of Zebra beers; Lager, Peach, and Raspberry; each in its distinctive painted bottles that clearly stand out next to other beer package. 
MAC will also limit the geographical region in which it will market its product. Shipping cost, lack of preservatives, legal differences among states and limited production contributed to this decision. As the price of beer in the industry is associated with the type of beer, whether popular, premium, super premium, and ultra premium, by marketing the Zebra beer as a premium and super premium beer, the price has already been dictated by the market. Since the current market price for the premium beer is $4. And the super premium beer are $5. 59 - $5. 99, Zebra's targeted price will be within this range. To have an effective promotional campaign, the method of communication being used should target the desired market, grab the attention of the desired audiences, and causing the audience to remember the name of the product while give them a reason to want to try the product. Radio based advertising, point-of-sale and promotional materials, distinct packaging, and incentives for distributor will help achieve the desired result. 
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